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Senior / Principal Product Designer | Al-Integrated Workflows, Design Systems, Complex Enterprise Systems
Product Designer with extensive experience owning end-to-end design across complex digital products, from discovery and
wireframes through prototyping, design system ownership, and developer handoff. Expert Figma practitioner with deep design
systems experience and a track record of building scalable pattern libraries as the sole design authority on large product surfaces.
Strong command of responsive and mobile-first design, form optimization, and errorrecovery flows. Integrates Al tools into daily
design practice forrapid exploration, research synthesis, and documentation. Brings a hands-on, editorially sharp approach and
clear cross-functional communication skills to fast-moving product environments.

CASE STUDIES

Selected case studies from my work leading UX for Oracle Recruiting Cloud’s candidate experience.
Forall seven case studies, view the full deck. (password available onrequest)

Complete Overhaul of Apply Flow, Oracle Recruiting Cloud, Candidate Experience
Oracle

My Role
Sole Ul/UX Designer and Researcher, partnering closely with Product Management, Development, and QA.

The Challenge

Candidates spent too much time manually filling out applications through a long, confusing flow. The process often forced them to open multiple
pop-ups or navigate away from the page they were onjust to enter data. Customers were seeing high drop-off rates as aresult, and every
abandoned application was alost candidate for them.

The Insight

As|duginto the problem, I realized the core issue wasn’t just the form length. It was that we were treating “the application flow” as one-size-fits-all,
when different companies had genuinely different needs. Some wanted a single page with every field visible. Others wanted pagination to break
thingsinto digestible steps. Alarge group needed something faster than manual entry altogether, whether that meant parsing an uploaded resume
into the form or pulling data directly from a LinkedIn or Indeed profile. There wasn’t one right flow. There was aright flow for each customer’s
context.

My Process
» Reviewed product design, workflow, and customer feedback with the Product Management team.
» Conducted competitive analysis and worked with Product Management to define requirements.

» Created workflow diagrams, wireframes, and a scalable design pattern library in Figma with reusable components and variable colors for theming,
along with high fidelity mockups and prototypes.

Solution

That insight reshaped the whole approach. Instead of optimizing one fixed flow, | built configurability into the system so companies could choose
the setup that fit their candidates best.

» Easy Apply: Candidates could upload aresume and let the system parse it into the fields, or connect a LinkedIn or Indeed profile, then fix only the
one or two fields that didn’timport cleanly. This simplified a multi-step process with many fields into roughly 3 to 4 steps with a minimal number of
fields.

» Adoption: The easy apply configurationis used for candidates applying to Waste Management National Services Inc.
» Manual Apply overhaul: Improved navigation, accessibility considerations, design consistency, and the mobile experience across the entire flow.

« Inline editing: Every update happened directly on the page through expandable sections rather than popups or page navigation, so candidates
neverlost their place or context.

» “Train stops” stepper: Added a vertical stepper with labeled sections (for example: Contact Information, Address, Experience, Education,
Supporting Documents and URLs, Skills, E-Signature) with a marker showing exactly where the candidate was, turning along forminto a set of
clear,named stages.

» Guided error fixer: Walked candidates through each validationissue one at a time so they could resolve everything and submit without getting
stuck.

» Configurable branding and admin options: Let customers set up the flow to fit their business needs and match their branding.
« Enterprise adoption: This updated apply flowis used by Oracle, Macy's, JPMC, Next, Hermes, Tiffany, Kroger, Albertsons, and Honeywell.

OQutcome

» Customers using the Easy Apply configuration, including Waste Management, reported lower drop-off rates. Exact percentages weren’t shared,
but the qualitative feedback was consistent: candidates were completing applications they had previously abandoned.

» More configuration optionslet customers better meet the needs of their specific candidate pool.
» Shipped as the standard apply flow for every Oracle Recruiting Cloud customer, and Oracle uses it forits own external candidates.


https://www.figma.com/deck/14nCgaRPV9TsMKeKc8TAgM
https://emcm.fa.us2.oraclecloud.com/hcmUI/CandidateExperience/en/sites/WMCareers/
https://careers.oracle.com/en/sites/jobsearch
https://ebwh.fa.us2.oraclecloud.com/hcmUI/CandidateExperience/en/sites/CX_1001/
https://jpmc.fa.oraclecloud.com/hcmUI/CandidateExperience/en/sites/CX_1001/jobs
https://careers.next.co.uk/jobs
https://talents.hermes.com/en/sites/CX
https://www.tiffanycareers.com/#en/sites/CX
https://www.krogerfamilycareers.com/en/sites/CX_2001
https://eofd.fa.us6.oraclecloud.com/hcmUI/CandidateExperience/en/sites/CX_1001
https://careers.honeywell.com/en/sites/Honeywell
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Al Job Fit, Oracle Recruiting Cloud, Candidate Experience
Oracle

My Role
Sole Ul/UX Designer and Researcher, partnering closely with Product Management, Development, and QA.

The Challenge

Judging fitmeant reading each postingin full, so candidates worked through listings one at a time with no signal to prioritize by. On the other side,
recruiters relied on manual screening to sort through applicants, which was slow and inconsistent at scale.

The Insight

Candidates could work out fit by reading, but only one posting at a time, and recruiters couldn’t see it until they reviewed each application by hand.
The opportunity was to surface fit earlier: while a candidate was still deciding where to apply, and before arecruiter had to look at every submission.

My Process

» Conducted competitive analysis and researchinto how fit and matching were handled elsewhere.

» Partnered with Product Management to define requirements and roadmap priorities, and worked with Development and QA to ensure enterprise-
grade quality.

» Created high fidelity mockups for both mobile and desktop.

Solution

Introduced Al-powered job and talent matching, reducing time for candidates to scan through requisitions and reliance on manual screening for
recruiters.

Outcome
» This projectreinforced the importance of bridging Alinnovation with human-centered design.

» By combining usability research with scalable design systems, we delivered a candidate experience that was not only functional, but engaging
and impactful for both job seekers and employers, resulting in higher quality candidates applying to a requisition.

More work, including Search Results, Design System and Theming, Al Assist, Redwood Refresh, and Al Job Search, isin the full case study deck.


https://www.figma.com/deck/14nCgaRPV9TsMKeKc8TAgM

